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Adelaide’s New Year’s Eve, on the banks of the River 
Torrens, is the state’s premier community celebration and is 
proudly hosted each year by the City of Adelaide.

Our event continues to evolve and grow, supported by our 
wonderful event partners and sponsors.

We welcomed in the New Year with the largest and most 
spectacular fireworks displays to date, credit to Howard 
and Sons Pyrotechnics. A special thanks to our principle 
partner and fireworks sponsor, HomeStart Finance, for 
lighting up the skies and delivering an amazing display to 
thousands of event-goers.

The 2018 event attracted an estimated 55,000 people, 
including locals, interstate and overseas visitors, and 
showcased some of the best South Australian musical 
talent on the picturesque heritage rotunda stage, thanks to 
our stage program partner 10 Gigabit Adelaide.

I’d like to acknowledge our other event partners, Sidewood 
Estate, Coopers Brewery, InterContinental Adelaide and 
BBQ Buoys for their valuable contributions and support; as 
well as our radio partner Mix 102.3 who provided fantastic 
promotion of the event.

The second year of our Kids Zone, introduced in 2017, was 
again a huge success and we will look to build this program 
each and every year with support from our partners.

This year’s event introduced multiple sustainability actions 
from the newly released Sustainable Event Guidelines 
which provide a practical framework for the transition to 
more sustainable events.

Waste was managed with a three-stream bin system 
(organics, recycling and landfill). The organics material is 
locally processed into valuable compost for our farmers to 
grow more produce, supporting local jobs.

We also significantly reduced single use plastic at the 
event by avoiding straws and encouraging free water 
refills. Rethinking ‘waste’ was also encouraged with large 
art installations on-site providing interactive examples of 
upcycled materials.

Looking forward, we are focussed on continuing to 
grow the event each year by introducing new ideas and 
entertainment, as well as attracting more event sponsors 
and partners, ensuring that Adelaide’s New Year’s Eve 
remains South Australia’s showcase event!

Sandy Verschoor 
Lord Mayor of Adelaide

THANK FOR YOUR SUPPORT IN 2018 – WE COULDN’T HAVE DONE IT WITHOUT YOU! 

3Adelaide’s New Year’s Eve 2018
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#ADLNYE2018

4 Adelaide’s New Year’s Eve 2018

Estimated 55,000 attendees

Dedicated Kids Zone Roving Performers

9 pm and midnight fireworks presented by HomeStart Finance10 Gigabit Adelaide Rotunda Stage

Sustainable initiatives including water refill stations
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External channels engaged: 

• Mix102.3: band announcement live on air with 
Jodie and Soda, event and competition promotion

• Play & Go: feature listing, Facebook posts and 
newsletter inclusion

• CityMag: online article, EDM inclusion

• Glam Adelaide: Feature story, EDM inclusion, What’s 
On December Guide inclusion, Adelaide NYE Guide 
inclusion, Facebook and Instagram posts 

• Printed posters and flyers in cafes, restaurants and 
retail outlets throughout the city and city fringe

• Social media: Targeted advertising on Facebook  
and Instagram

• Google Adwords 

• Brand South Australia event listing 

• Voxpops of performing artists recorded and promoted 
on the artists’ and City of Adelaide’s social media 
channels

City of Adelaide channels engaged: 

• Digital screens across the organisation and  
our businesses

• Social media platforms

• Posters and flyers at community centres, libraries  
and businesses

• Event listing via CoA website 

• Home page banner and dedicated page on 
CoA website 

• Dedicated ‘What’s On’ EDM 

• Event signage on the day

• Media release distribution at band announcement 
and days prior to the event

Multiple channels 
for a captivated audience 

Print: Posters, postcards
Online: Website banner
Signage: Sponsor recognition board
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Media 
Coverage

Campaign 
Creative

Coverage across TV print, online 
and radio channels in December 

and January 

TV coverage: 

Print and online coverage:

Radio coverage:

cityofadelaide.com.au/nye

6 pm – 1 am Mon 31 Dec  

The City of Adelaide acknowledges the support of our partners

cityofadelaide.com.au/nye

6 pm – 1 am Mon 31 Dec  

6 pm – 1 am Mon 31 Dec  
Adelaide Riverbank

HomeStart Fireworks  
9pm & Midnight 

Free Concert  
Family Fun + Food & Drink

cityofadelaide.com.au/nye

Antipodean Rock Collective
Max Savage & the West End Dirty Thirty

Donnarumma
Alana Jagt & the Monotremes

China Roses
Tim Whitt - DJ
Mudra Dance

City of Adelaide Pipe Band



8 9Adelaide’s New Year’s Eve 2018

Increased digital engagement 
and reach for 2018

in web sessions 
compared to 2017

Organic/Google 
page views

Referred directly
page views

in page views 
compared to 2017

Organic/Google 
sessions

Referred directly 
page sessions

167% 32,148 34,251

101% 7,483 18,751

Clicks through to 
website

People reached across 
organic and paid posts

Impressions resulted 
from paid advertising

3,948

Post reactions Comments Post shares
532 233 190

Website session 
referrals

1,900

850,577

382,310

CITY OF 
ADELAIDE 

PAGE

Event responses
5,113 COA

NEW YEAR’S 
EVE EVENT 

PAGE

Increase from 2017
167%

Increase from 2017
148%

People reached
17,061INSTAGRAM 

STORIES

Adelaide’s New Year’s Eve 2018

Posts

Impressions

Post reactions

29

70,760

897

CITY OF 
ADELAIDE 
TWITTER

Unique opens Clicks through to 
website

3,176 749
WHAT’S ON EDM – NYE SPECIAL EDITION
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Sustainability Initiatives 
NYE18 was the first large event to adopt City of Adelaide’s new Sustainable Event Guidelines and implemented  
several actions: 

• Encouraging people to BYO reusable water bottles and use the refill stations provided 

• #StrawFreeADL – ban on single-use plastic straws at the event

• Vendors provided compostable servingware for food and drinks, meaning all food waste can go in  
compostable bins

• Installation of locally made artworks showcasing upcycled materials to challenge people’s perception of ‘waste’

• Encouraging people to use active or public transport to and from the event

We achieved: 

• A total ban on single-use plastic straws, with 52 reusable 
silicone straws given out to those patrons who required 
a straw

• All food vendors offered compostable packaging

• 12.57% (671kg) of materials were organic and processed 
locally into compost

• 47% (2,507kg) of materials were recyclable and were sent 
for processing

• 40.39% (2,155kg) of materials were dry waste which was 
used locally as waste to energy

• 5 water refill stations were available for attendees to 
refill their reusable bottles 

• 2 recycled material art displays were showcased to 
encourage community contemplation: Jane Skeer’s 
‘Suspended’ and ‘Ode to the Fisherman’ are large 
three-dimensional artworks made from abandoned 
fishing ropes. These were displayed at Elder Park to 
encourage people to reconsider what ‘waste’ actually is.

Adelaide’s New Year’s Eve 2018

What they said...
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Let’s make 2019 
our best yet! 

#ADLNYE2018


