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Our City user population is diverse with people 
visiting for various reasons. Of those people on 
street, one quarter (26%) are shopping, 23% are 
in the City for work purposes, 11% are meeting 
friends and 10% are in the City for personal 
business.  During the week, as expected, work 
accounts for a large proportion of visits, 
followed by shopping and study.   
 
However, the most common secondary reason 
(on any given day) was dining and 
entertainment (37%, a significant increase from 
2012). This demonstrates that dining out in the 
City is seen as an increasingly popular social 
activity coupled with either shopping or 
meeting friends. The increase may also be 
attributed to such initiatives like Splash, which 
could be engaging and encouraging those 
already in the city to dine.  Shopping in the City 
remains a key drawcard for both weekend and 
weekday visits.  
 
Car travel continues to be the most common 
mode of transport to access the City with just 
over two in five using this method. Public 
transport closely follows private car use with 
just over one quarter of all City users travelling 
to the City via bus. The remaining one fifth walk 
or ride a bike.   



Our City resident population remains polarised 
in terms of age with large proportions of both 
young (under 25s) and older (aged 65+) 
residents.  Occupations of our residents also 
reflect their diversity with a third being in senior 
manager or professional roles and one in five 
describing themselves as primarily students. 
Our City’s households mostly comprise non-
families – only 8% of households have 
dependent children.  Lone person households 
and group households dominate. 
 
Our City residents are most likely to be in the 
City to shop.  They are keen exercisers with over 
half exercising in the Park Lands at least a 
couple of times a week and many travelling on-
foot for their City visit.  While there has been a 
decrease in City residents driving to their City 
outing, there is still opportunity to increase the 
proportion of City residents cycling around the 
City (only 4% were out on their bikes on the day 
of the interview).  
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In 2013 age groups have remained relatively 
consistent, and 15-24 year olds continued to be the 
largest proportion. The significant increase in 25-34 
year olds in the previous research has remained 
stable. 75% identify themselves as primarily students, 
while 15% indicated that they are in senior 
management / professional or clerical / white collar 
occupations.  
 
City students come from a range of areas; most travel 
from the inner suburbs (61%), fewer from the outer 
suburbs (19%). 17% of students are residents of the 
City.  
 
Nearly all students use the City for shopping at least 
once a year, while the drop in Park Lands usage by 
students apparent in the 2012 survey has now 
returned to the level seen in 2008.  
 
In 2013, three out of five students (60%) visit the City 
daily for their study while also continuing to shop in 
the City on a regular basis. 60% of students shop in 
the City at least once a week. Almost half of the 
students are participating in leisure or entertainment 
in the City at least weekly. However, there is a 
growing group of students who never visit for this 
purpose. 
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Consistent with 2012, over four out of ten City 
workers are aged 15-34, while those aged 45 
and over appear to be slowly decreasing in 
number. Commensurate with younger age 
ranges, City workers are more likely to come 
from non-family households (60%) than family 
households (40%). City workers are mostly 
white-collar workers. In 2013 more City workers 
are senior managers / professionals, replicating 
results seen in 2008.  
  
City workers are avid users of the City with most 
using the City for multiple purposes – 97% shop 
in the City and 69% visit the Park Lands. 
 
Most City workers visit the City most days (96% 
visit for work purposes at least once a week). 
After the significant increase in frequency of the 
City workers shopping in 2012, shopping 
frequency remains stable in 2013 with half 
shopping at least once a week.  
 
More workers now use the City for leisure or 
entertainment at least once per month (71%) 
up from 66% in 2012 and 57% in 2008.  
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Almost half of all City visitors are aged 15-44 years, 
comparatively unchanged since the 2012 research.  
The City tends to draw slightly more people from child
-free households – 20% of City visitors live in lone 
person households and 19% live as an older couple 
with no children at home. City visitors are getting 
younger; the proportion of older couples with no 
children at home has slowly decreased since 2007, 
while the proportion of young couples with no 
children and group household members using the City 
have both increased. 
  
Half of all visitors come from the inner suburbs, 22% 
visit from the outer suburbs and 29% visit from 
interstate, overseas or country SA. 
 
City visitors are keen shoppers with around half 
visiting the City at least monthly. Interestingly, leisure 
and entertainment visitors are quite polarised, with a 
growing proportion of visitors claiming they never 
visit the City for entertainment or leisure purposes. 
The focus on activating the City with a broader range 
of evening leisure and entertainment options and 
programs such as Active Ambassadors, Splash 
Adelaide and numerous City based events may 
increase use of the City for leisure and entertainment 
among those who currently do not visit the City 
primarily for that purpose.  
 
As in 2012, in 2013 dining and entertainment is 
mentioned as a secondary reason for visiting the City 
by a third of visitors but is less likely to be a main 
reason.  
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