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RESEARCH METHODOLOGY

RESEARCH
PURPOSE

To conduct the 2019 City User
Profile for the City of Adelaide to
obtain the latest ‘snapshot’ of
the people that frequent the city
on any given day.

Market research has been )
conducted in accordance with (fise 2oz
ISO 202520.

Data was collected using CAPI
(tablets) across the City (in high
pedestrian areas, including
parklands) during weekdays and
weekends (day and evening).
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SAMPLE

An intercept survey of 2,005
respondents was conducted
between 10th May and 31st May
2019.
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TOPLINE SUMMARY

Working in the city (20%) and attending university / TAFE or school (16%)
were the main reasons mentioned when respondents were asked why
they were in the city on the day of the survey.

Almost one third (30%) of city users indicated they had or would go to a
café / or to have coffee. A further three in ten (28%) stated they would not
be doing anything else while in the city.

TOP RESPONSES TOP RESPONSES

Work in the city 20%

Cafes /to have coffee 30%
Attending university/TAFE or school

other

Shopping (Rundle Mall)
Shopping (Rundle Mall)

To meet friends To meet friends

Shopping (Central Market)

Shopping (Central Market)
Personal services (hair dry clean doctor

etc.)

Personal business (bank legal bill pay
govt body)

Dining out/to go to a restaurant

Cafes /to have coffee Nothing 28%

1. What is the main reason you are in the City today? Unprompted, single response Base: All respondents
2. What else, if anything, have you done, or will you do, while you’re here? Unprompted, multiple response Base: All respondents



TOPLINE SUMMARY (CONT.)

On average, respondents indicated they spent or will spend $65.10 in the
city today.

More than one third of city users mentioned they have or would spend
between $1 and $25 (37%).

S0

$1to $25

37%

$26to $50

$51to 100

$100 to $200

More than $200

Don't know

Bus

Car (as driver)

Train

Walk (ONLY IF MENTIONED)
Car (as passenger)

Tram

Bus (O-Bahn)

Bicycle

Taxi

Uber

Motorbike/motor scooter
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Bus (27%) and car (as the driver) (26%) were the top responses when city
users were asked how they travelled to the city today.

27%

26%

3. In total, how much have you spent or will you spend in the city today? Base: All respondents
4. How did you travel to the city today? Unprompted, multiple response Base: All respondents



TOPLINE SUMMARY (CONT.)

Shopping in the city at least once a year (51%) and visiting the city for leisure or entertainment at least
once a year (49%) were identified by respondents as reasons for visiting the city at any time.

| shop in the City at least once a year 51%

| visit the City for leisure or

0
entertainment at least once a year 49%

| visit the City in the early evening night
or late night at least once a year

| work in the City

| visit the Park Lands at least once a
year

To attend specialist appointments (i.e.
medical financial legal banking etc.)

| am a student at one of the City post-
secondary colleges or universities

| am a tourist or visitor staying in short-
term accommodation

| work elsewhere but visit the City for
business-related purposes

| am a student at one of the City
secondary schools

I live in the City of Adelaide including
North Adelaide

5. Why do you visit the city (at any time, not just today)? Prompted, multiple response Base: All respondents



TOPLINE SUMMARY (CONT.)

Most city users arrived in the city
between 8am and 12pm, with 22%
indicating they arrived at 10am.

While, many city users expected to
leave the city between 14pm and
17pm. This peaked at 15pm and
17pm (16% respectively).
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0%

21pm

0% 0%
£ £
a3 o
~N ™
~N N

Overnight

Don't know

6a. Approximately what time did you arrive in the city today? Base: Do not live in the city
6b. And what time do you expect to leave the city? Base: Do not live in the city




TOPLINE SUMMARY (CONT.)

Seven in ten (69%) city users stated they come to the city at least once a week, with 41% indicating they
venture to the city daily or most days.

41%

Daily/most  2-3timesa Aboutoncea 2-3timesa Aboutoncea FEveryfew Onceor twice  First visit Less often
days week week month month months avyear

|

At least once a week (69%)

7. Overall, how often do you come into the city? Prompt if needed, single response Base: All respondents



TOPLINE SUMMARY (CONT.)

More than one in five (21%) of those surveyed indicated they work in the city daily or most days, while 14% study in the city daily or most days.

However, high proportions of respondents indicated they never do the following in the city:
* Participate in a sport or recreation (79%),

* Study (74%), and

* Work (63%).

M Daily/ most days ™ 2-3 times a week B About once aweek © 2-3 times a month M About once a month M Every few months B Once or twice a year B Less often B First visit I Never
79%

74%

63%

26%

21%
19%

5%5%

14% 13% 14%,4%
0% 0%

7%7%

%

Scy 2963 %4 %099029%2% %1 92%

°19%19%1%1%1%2%

"0%1%1%0%0% 1%
R ||

Work Study Shop Leisure or entertainment  Have an evening out after 5pm Participate in a sport or
recreation activity

8. How often do you do the following in the city? Read out Base: All respondents




TOPLINE SUMMARY (CONT.) sann ot s
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Commentary

Total satisfied: 85% Total neutral: 13% Total dissatisfied: 2% Mean Score: 8.0

Overall, more than four in five (85%) city users indicated they were satisfied with the customer service they received during their most recent shopping experience in the city,
recording a high satisfaction rating of 8.0.

Few (2%) respondents were dissatisfied with the customer service they received.

6% | 7% 17% 28%

9. On a scale of 0 to 10 where 0 is extremely dissatisfied and 10 is extremely satisfied, how would you rate your most recent shopping experience in the city in
terms of overall customer service? Base: All respondents

RATING LEVEL: Extremely High: 9.0 and above High: 7.0 — 8.9 10
Moderate: 5.0 — 6.9 Mixed: 3.0 — 4.9 Low: 2.9 and below



TOPLINE SUMMARY (CONT.)

Participation in activities in the city was low, with 85% stating they haven’t participated in any within the last 12 months.

Almost one in twenty (5%) participated in theatre and dance / performance.

Theatre and dance /performance (eg. acting circus dancing or

0,
being part of a production) >%

Participating in an event show parade or activity (not as spectator)

Music (eg. playing an instrument singing writing or mixing music)

Visual arts and craft (eg. painting photography digital art street art

0,
ceramics woodwork textiles) 4%

I N B
(9]
X

Creative writing (writing stories poetry plays creative non-fiction) 2%

None of these 85%

10. Within the last 12 months have you personally participated in any of the following in the city? Read out, multiple response Base: All respondents .



TOPLINE SUMMARY (CONT.) NeSRECOR W

High levels of agreement were recorded when respondents were asked to rate their level of agreement with a variety of statements.

Mean
Commentary
score
The City has great places for people to enjoy events activities art and culture
8% | 16% 8% 8.0 Total satisfied: 84% Total neutral: 15% Total dissatisfied: 1%
(o] (o] {it] .
More than four in five (84%) city users agreed with this statement, recording a high level of
agreement score of 8.0.
Adelaide is a welcoming and dynamic city full of rich and diverse experiences
3% | 89 189% 5% 7.8 Total satisfied: 80% Total neutral: 18% Total dissatisfied: 2%
(o] (o] (o] {it] *
Four in five (80%) city users agreed with this statement, recording a high level of agreement
score of 7.8.
| am satisfied with the diversity and the quality of events and activities in the City
I] 9% | 9% 17% 279% 7.7 Total satisfied: 79% Total neutral: 19% Total dissatisfied: 2%
(o] (o] (o] {it] *

Approximately four in five (79%) city users agreed with this statement, recording a high level
of agreement score of 7.7.

11. Thinking of the City, how do you rate your level of agreement with the following statements on a scale of 0 to 10 where 0 means strongly disagree and 10

RATING LEVEL: Extremely High: 9.0 and above High: 7.0 — 8.9 12
means strongly agree. Read out Base: All respondents

Moderate: 5.0 — 6.9 Mixed: 3.0 — 4.9 Low: 2.9 and below



TOPLINE SUMMARY (CONT,)

The word cloud opposite is a visual
representation of the text data for what
city users value most about visiting the
City of Adelaide.

‘Easy’ was noted as what respondents
value the most when visiting the City of
Adelaide.

scene Simplicity
different pretty . town Cleanliness
festival experience parks family

Rundle MallConvenient events — ‘gyinge

Convenience Patkland éﬁ?{.”v.t.es

gallerya ro u Sm\allé nety Size festivals

country

\delaidetB0df00d ree public 4
d
Beﬁﬂs'aldegeg dccess e hing
places E/ r|e dl bUI|dIngStraveI
atmosp here verything saig e

DlverS|ty ibl
restaurants | acceSSI e
cl OSgu Ie'g EaSneew open art market services

thi
LeenennelYpeople spaadshnes
archltectgirg tra ns p O rt

cities crowded relaxed Accessibility
peaceful PFOXImIty feel Walklng
parking cultural traffic O ' heritage
life entertainment welcoming

The importance of each word is shown with font size. The larger the word in the visual the more
frequently the word was mentioned by respondents.
Note: Expanded responses are contained within the raw data file.

12. What do you value the most about visiting the City of Adelaide? Open ended Base: All respondents

13



TOPLINE SUMMARY (CONT,)

costs
herltage Crime

bins early work  youth shop
violence Run e Ma” abuse system park

issues March mfrastructu re

areas
activities(NONE P u b I IC éagd Jupport
W m jobs
The word clgud opposite is a visual O e e S S n e S S a I’kla ndS
representation of the text data for shopplng
what city users think is the most O m e e S S eve ntS
important problem facing the City of spaces recycllng

bU|Id|n
Adelaide. CarS buses LaCk pro Seel’\rllr(])es
Parking was noted as the most IIVIn I population

important problem in the City of Sma” nlght drunk
Adelaide. Adelaide. shops car

town cIosmgC réoﬁl ROHdWOTkS porllcétlzlems

parks CBD dru S Safety greenery

H dl art ovaI

treet
Congestlont rans p road dsSUests .

construction,- gmployment new

con enough

buﬂdmgs
friendly rubbish
Ot I n g tfams busmess
facilities service Climate

development availability

behaviour” money

The importance of each word is shown with font size. The larger the word in the visual the more
frequently the word was mentioned by respondents.
Note: Expanded responses are contained within the raw data file.

13. What do you think is the most important problem facing the City of Adelaide today? Open ended Base: All respondents ”



City users were asked to list up to 5 changes that
they have noticed in the City of Adelaide in the last
three years.

The word cloud opposite is a visual representation
of the text data for the first change noticed by
respondents in the last three years within the City of
Adelaide.

When city users were asked how they felt about
these changes, three quarters (75%) stated they

were positive (Very positive: 50% : Somewhat
positive: 25%).

HOW CITY USERS FEEL ABOUT THE CHANGES

Very Positive _ 50%
Neutral 11%

| Kz

B

Somewhat Positive

Somewhat negative

Very negative

TOPLINE SUMMARY (CONT.)
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better
apartment hospital

infrastructure Cleaner

recyclin
living transport Liveable yRI\?erbanlé
sround development sises

Scooter 100

=Y e“st_ensmlr;

road

sStreets Smart gettmg

OOd |me artova OpS B|k ngtegtlonk
W° S gree apartments Creative |

Cecaat\r I I l upgrade hlgh bU|Id|ng

iver . small
rowth square North nae
g?eer]]-é?mSVICtOrla 9 O theat
events t

bus trees parking
restaurants rig yN eW IS:(r)leaeAd elald e closing

'mproveﬁeopleb uildin gs IOUbIIC oo ente

lanes bars
business CarRAH Festival

accommodation construction bins Parklands

Place| agg liN€ terrace lines refurbishment
Traffic  Increase festivals
changes Spaces

The importance of each word is shown with font size. The larger the word in the visual the more
frequently the word was mentioned by respondents.
Note: Expanded responses are contained within the raw data file.

14a. The City of Adelaide’s 2016-2020 Strategic Plan has four themes — Smart, Green,

Change 1 Open ended Base: All respondents
15a. How do you feel about those changes? Base: All respondents

Liveable and Creative — with those themes in mind what changes have you noticed in the City of Adelaide in the last three years?

15



TOPLINE SUMMARY (CONT.)

The word cloud opposite is a visual representation
of the text data for the second change noticed by
respondents in the last three years within the City of
Adelaide.

When city users were asked how they felt about
these changes, just over three quarters (76%) stated
they were positive (Very positive: 49% : Somewhat
positive: 27%).

HOW CITY USERS FEEL ABOUT THE CHANGES

D o
11%

B %

| B2

Very Positive

Somewhat Positive

Neutral

Somewhat negative

Very negative

MCGREGOR TAN
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good entertainment

Increase increased
park closmg Casino

aroundtrees park IngRAH bInSdlverS|ty
theatre

o, shopsQuildings Y2 ae
__extension

pa rklands festivals
Better

stops centre Frome
transport upg rade festiyg| €veing

Hindley street “onstuction

congestlona— rﬁasm e |mproved lighting
upg‘;ﬁ%%]ag rtMalloval bcg?e (% r;},’nBSI ke tpif'ié;%? dﬁgange
scuplures ‘Adelaide North qugﬁ'C
Crea“g reengtrf‘,s cooters pubiicHigh™
Roadworks deV_e|Opment
bigger hospital line Research

Less rise gqo

south activities people R|verbank getting

refurbishment Clean
redevelopment  extended spaces
Laneways plastic
The importance of each word is shown with font size. The larger the word in the visual the more
frequently the word was mentioned by respondents.
Note: Expanded responses are contained within the raw data file.

14b. The City of Adelaide’s 2016-2020 Strategic Plan has four themes — Smart, Green, Liveable and Creative — with those themes in mind what changes have you noticed in the City of Adelaide in the last three years?

Change 2 Open ended Base: All respondents
15b. How do you feel about those changes? Base: All respondents

16



TOPLINE SUMMARY (CONT.)

paths Iineﬁ\/eesaet?IgCh i
. lights  Uni upgrades spaCclzeéasn“ng)Sgahn

bridge Fringe electric = Riverbank
The word cloud opposite is a visual representation a pa I’t(r;gg ntS.Ad e I a I e

of the text data for the third change noticed by park

rA(ijseplzir:jdee.nts in the last three years within the City of e Xte n S I O n Wlﬂpbaarri.(sla n d S Rlver

When city users were asked how they felt about reStauraRnEg\H u pg rad e C I ty b I ke SSCtIraeéSre friend Iy

these changes, more than three quarters (77%)

i ) Mag T mallbuildings ¢y |
stated they were positive (Very positive: 52% : . eeS CafeS Cha rg I ng
Somewhat positive: 25%). tcr))v;'/gcgﬂcr)lgt ra | I l traglc tdrlanspo rthlusinesseS
life . undale eaner
POpterrace HOSp|ta| rise GreenShopS Beautiful
lanes hotels
HOW CITY USERS FEEL ABOUT THE CHANGES DUb“?g ree ne ry BUS b|nS entertainment

man

scooters a rtN Clean
ervrosiive [N -+ Roadworks NOTth eW oval
Festival free CBD
Somewhat Positive -25% Creative _ ce_ntre
0 SCO.Otera_CCOmmOdauon people improved
Neutral [ 10% Victoria . street stations bikes

living events Laneways market Building
infrastructure ¥Vest
b|gger rams

The importance of each word is shown with font size. The larger the word in the visual the more
frequently the word was mentioned by respondents.
Note: Expanded responses are contained within the raw data file.

Somewhat negative . 8%

Very negative . 5%

14c. The City of Adelaide’s 2016-2020 Strategic Plan has four themes — Smart, Green, Liveable and Creative — with those themes in mind what changes have you noticed in the City of Adelaide in the last three years?
Change 3 Open ended Base: All respondents v
15c. How do you feel about those changes? Base: All respondents



TOPLINE SUMMARY (CONT.)

vehicle

shopping Buskers  scapes

Opportunityve_ngueift Plasticstraw Bridge, innovating Reduction

Convenience d 0 d rtiments !mprovements

The word cloud opposite is a visual I U p ate . acCross Melbourne
;epre;er;tation ofr?czethxt data fzr the - fIXIng t con Stru Ct' on a rt extention
ourth change notice respondents in . . .

the Ia§t threge years with?n thz City of d Iversfgé |§]Ig Seo V a I . t P u b I | C tr%\%%tspa rls(lyadnndesy

o bins =" “7/5fic Kéeping

| lines i
et | _aroundStreet f”,@ J° extension Cleaner
(78%) stated they were positive (Ver ospltals . aza
positivet: ;4%t: SZmewhzt pgsitive: Zé%). Park|andAd e I a I d e lIJIOter!a()dldepvl bra I;]/I.i:-l r];|ao|§ver
areatysictoria wTce Mxed UPY

oban Casino
HOW CITY USERS FEEL ABOUT THE CHANGES faCilityN thS CO Ote rS Lleggl{./gﬁv%f?dm uch oretty

square
very positive [ tunnelTram NeWRAH Centre

. mentpreainet
Somewhat Positive 23% .
greenery Torenscreative©3aling
Neutral 9% EleCtrIC lockout
Greer} it phaseout upgrades
Somewhat negative . 7% acllities Unfortunate Charging

rch
. | . ) ports researc
ery negative 7% ) . . . . .
The importance of each word is shown with font size. The larger the word in the visual the more
frequently the word was mentioned by respondents.
Note: Expanded responses are contained within the raw data file.

14d. The City of Adelaide’s 2016-2020 Strategic Plan has four themes — Smart, Green, Liveable and Creative — with those themes in mind what changes have you noticed in the City of Adelaide in the last three years?
Change 4 Open ended Base: All respondents @

15d. How do you feel about those changes? Base: All respondents



TOPLINE SUMMARY (CONT.)

Greener
e Hospitals Food
recycledniche
representation of the text data for the fifth S kate C a fe S M u ra |

change noticed by respondents in the last

three years within the City of Adelaide. e X e n S I O n . .

when (edhow hey e Lighting

e A o e park workshops — 9" " S trucks
(82%) stated they were positive (Very S e CO n d b u I I d I n g S_

positive: 57% : Somewhat positive: 25%). O Iq- r a m crossin g

faC”itijbscrows Ngvevniors Festival

createsCheap | kedevelopment

o [ UNIQUEK arsOVal °" works

somewhat Positive [N 25% LOSt Ad e I a i d e

Gré gtn th?atrlg acces?] ible
Somewhat negative 7% Wa e r
i greenery esearc

The importance of each word is shown with font size. The larger the word in the visual the more
frequently the word was mentioned by respondents.
Note: Expanded responses are contained within the raw data file.

The word cloud opposite is a visual

HOW CITY USERS FEEL ABOUT THE CHANGES

Very negative 0%

14e. The City of Adelaide’s 2016-2020 Strategic Plan has four themes — Smart, Green, Liveable and Creative — with those themes in mind what changes have you noticed in the City of Adelaide in the last three years?
Change 5 Open ended Base: All respondents
15e. How do you feel about those changes? Base: All respondents

19
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RESPONDENT

Male
46%

23%

10%

18to24 25to 30

GENDER

AGE GROUPS

12%

17%

PROFILE

Female
54%

23%

15%

31to39 40to54 55to64d 65+

South
Australia
91%

21%
19%

Older couple Lone person
no children at household
home

LOCATION

18%
13%
8%
Couple or Group Couple or
single parent household of single parent
with mainly  unrelated  with mainly
adult children adults teenage
still living at children
home

MCGREGOR TAN

RESEARCH. STRATEGY. SOLUTIONS.

Interstate

6%
Overseas
3%

7%

5%
. :

Young couple  Couple or Couple or
no children single parent single parent

with mainly  with mainly
primary pre-school
school children
children

3%

Prefer not to
answer

21



RESPONDENT PROFILE (CONT.) e i o N

EMPLOYMENT INTERNATIONAL STUDENT

Senior managerial/professional 21%

Yes
20%

Student (full time)

20%

Student (part time) . 2%

Pensioner _ 12%
Self-funded retiree _ 11%
Clerical/white collar 10%

Skilled blue collar/tradesperson 9%

Semi-skilled blue collar 6%

Unemployed and looking for o
work - A%

Home duties . 2%




RESPONDENT PROFILE (CONT.) e i o N

INCOME COUNTRY BORN IN

Q,
525,000t $50,000 [ 12% e B

$50,000t0 $75,000 [ 1%
Other European I 3%

$75,000 to $100,000 - 9%
China I 3%

$100,000 to $125,000 . 6%

New Zealand I 2%
$125,000 to $150,000 I 3%

India I 29
$150,000 to $175,000 I 3% %
$175,000 t0 $200,000 | 1% Malaysia I 1%

$200,000+ .4% USA |1%

23



RESPONDENT PROFILE (CONT.)
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%
1%
0%
2%
2%
2%
2%
5%
8%
6%
3%
1%
1%
0%
0%
0%
2%
0%
1%
2%
2%
1%
1%
0%
0%
0%

n=
25
10
40
31
31
42
97

167

121
51
13
19

34

22
36
38
17
12

26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50

%
0%
1%
0%
1%
1%
0%
0%
0%
0%
0%
0%
0%
0%
0%
1%
1%
1%
0%
0%
0%
0%
0%
1%
0%
1%

n=

14

w w -, O O = U

51
52
53
54
55
56
57
58
59
60
61
62
63
64
65
66
67
68
69
70
71
72
73
74
75

%
1%
2%
0%
0%
0%
0%
0%
0%
0%
0%
0%
1%
2%
4%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
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76
77
78
79
80
81
82
83
84
85
86
87
88
89
90
91
92
93
94
95
96
97
98
99
100

%
0%
1%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
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RESPONDENT PROFILE (CONT.) e i o N

%
126 151 176

>
Il

101 0% 1 0% 5 0% 0 0% 0
102 0% 1 127 0% 1 152 0% 0 177 0% 0
103 0% 0 128 0% 1 153 0% 0 178 0% 0
104 0% 0 129 0% 2 154 0% 2 179 0% 0
105 0% 4 130 0% 1 155 1% 19 180 0% 1
106 0% 4 131 0% 1 156 0% 3 181 0% 0
107 0% 3 132 0% 0 157 0% 5 182 0% 0
108 0% 1 133 0% 1 158 0% 0 183 0% 0
109 0% 0 134 0% 0 159 0% 0 184 0% 1
110 0% 1 135 0% 0 160 0% 0 185 0% 2
111 0% 3 136 0% 0 161 0% 0 186 0% 0
112 0% 2 137 0% 0 162 0% 0 187 0% 0
113 0% 0 138 0% 0 163 0% 0 188 0% 0
114 0% 0 139 0% 0 164 0% 3 189 0% 0
115 0% 0 140 0% 0 165 0% 1 190 0% 0
116 0% 0 141 0% 2 166 0% 0 191 0% 1
117 0% 0 142 0% 4 167 0% 0 192 0% 2
118 0% 1 143 0% 0 168 0% 1 193 0% 1
119 0% 0 144 0% 0 169 0% 0 194 0% 3
120 0% 0 145 0% 0 170 0% 1 195 0% 2
121 0% 9 146 0% 0 171 0% 0 196 0% 5
122 0% 4 147 0% 1 172 0% 0 197 0% 0
123 0% 1 148 0% 8 173 0% 0 199 0% 2
124 0% 0 149 0% 2 174 0% 0 200 9% 177
125 0% 1 150 0% 0 175 0% 0 201 2% 39




RESPONDENT PROFILE (CONT.) PCAN RN,
% - % -

202 2% 43 321 0% 3
203 3% 54 322 1% 11
204 1% 12 323 0% 0
209 1% 11 324 0% 2
213 1% 29 325 0% 2
300 0% 0 326 0% 0
301 0% 0 327 0% 0
302 0% 0 328 0% 0
303 0% 0 329 4% 72
304 0% 0 330 0% 0
305 0% 3 331 0%

306 0% 6

307 0% 0

308 0% 0

309 0% 4

310 1% 24

311 0% 0

313 0% 0

314 0% 0

315 0% 0

316 0% 0

317 0% 0

318 0% 1

319 0% 4

320 0% 9
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GUIDE TO READING THE REPORT NeSRECOR W

The core report is typically analysed in order of the questions asked in the survey. Relevant statistically significant findings as well as other observations of interest
are analysed in this report.

Please note that, because of rounding, answers in single response questions will not always sum precisely to 100%.

In addition, as the base for percentages is the number of respondents answering a particular question (rather than the number of responses) multiple response
guestions sum to more than 100%.

Survey, participants may have been to rate a variety of aspects on a 1 to 10 scale for importance, satisfaction or agreement. 1 being the lowest rating and 10 being
the highest rating possible.

Typically in studies of this nature, an average rating of:

* 9.0 or above represents an extremely high level of importance, satisfaction or agreement

e 7.0t0 8.9 a high level

* 5.0to 6.9 a moderate level

*  between 3.0 and 4.9 a mixed rating and

RATING LEVEL: Extremely High: 9.0 and above High: 7.0 — 8.9
. 2.9 and below a low level of importance, satisfaction or agreement Moderate: 5.0 — 6.9 Mixed: 3.0 — 4.9 Low: 2.9 and below

Disclaimer Statement
The material in this report is assembled in good faith and is based on the perceptions of respondents who may have been surveyed. It is made available on the understanding that any views,
suggestions or recommendations expressed in this report does not constitute professional advice, and McGregor Tan Research accepts no liability for its use.
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SAMPLING TOLERANCE

It should be borne in mind throughout this report that all data based on sample surveys
are subject to a sampling tolerance.

That is, where a sample is used to represent an entire population, the resulting figures
should not be regarded as absolute values, but rather as the mid-point of a range plus
or minus x% (see sampling tolerance table).

Only variations clearly designated as significantly different are statistically valid
differences and these are clearly pointed out in the report.

Other divergences are within the normal range of fluctuation at a 95% confidence level;
they should be viewed with some caution and not treated as statistically reliable

changes.

Sample Size

Optimum Sample Sizes to Ensure the Given Maximum Variation

500
1000
1500
2000
2500
anoo
3500
4000
4500
4000
5500
Gooo
G500
7000
7500
8000
ki)
an0o
2500

10000

Population

Sample Sze @ 5% Varton — — — Sample SZe @E% ValEtn 0 ====——— Sample Size @ 7% Varaton

Sample Size 8% Varkion 0 0 o————— Sample Size @ 9% Varktion 00— Sample Size @ 10% Variaton

MCGREGOR TAN

RESEARCH. STRATEGY. SOLUTIONS.

MARGIN OF ERROR TABLE
(95% confidence level)

SAMPLE
SIZE
v

Percentages giving a particular answer

5%
95%

10%
90%

15%
85%

20%
80%

25%
75%

30%
70%

35%
65%

40%
60%

45%
55%

50%
50%

50
100
150
200
250
300
400
500
600
700
800
900

1000
1500
2000
3000
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SURVEY TOOL

Project No:11353

City of Adelaide
City User Profile (CUP) 2019 Survey Questions
COMMERCIAL IN CONFIDENCE

Good morning/afternoon/evening, my name is ... from McGregor Tan.

MCGREGOR TAN

RESEARCH. STRATEGY. SOLUTIONS.

We are conducting research on behalf of the City of Adelaide. Do you or does anyone in your household work for the City of Adelaide or is anyone an elected
member of council?
(1f yes, THANK AND TERMINATE)

Now before we start, | just want to explain that when I talk about ‘the City’, this means any part of Adelaide, North Adelaide or the Park Lands and includes any

facilities in the Park Lands such as sports fields, the Zoo, Botanic Gardens and Adelaide Oval etc.

1.

What is the main reason you are in the City today? Single Response, Unprompted

O(RIND AWM

R R R RR R R
Nk WNRE O

Work in the city

Work elsewhere, visited the city on business
Attending university/TAFE or school other
Visit a library

Shopping - Central Market

Shopping - Rundle Mall

Shopping — other (SPECIFY)

Personal business (bank, legal, bill pay, govt body,)
Personal services (hair, dry clean, doctor, etc.)
Hospital

Cafés /to have coffee

Cinema / theatre / concerts

Cultural events / venues - galleries, museum
Dining out/to go to a restaurant

Nightclubs / pubs / Casino / bars etc.

To meet friends




SURVEY TOOL (CONT.) MoSRESOR TR

17. | Visit the Park Lands - playground visits

18. | Visit the Park Lands — informal recreation e.g. running, walking, cycling, dog walking,
picnics

19. | Visit the Park Lands — organised sport and school use

20. | Visit the Park Lands — for large and small events (ticket or unticketed)

21. | Visit Botanic Gardens/ Adelaide Zoo/ River Torrens

22. | Visit Adelaide Oval /watch football/cricket

23. | Other (specify)

2. What else, if anything, have you done, or will you do, while you're here? Multiple Response, Unprompted
1. Work in the city
2. Work elsewhere, visited the city on business
3. Attending university/TAFE or school other
4, Visit a library
5. Shopping - Central Market
6. Shopping - Rundle Mall
7. Shopping — other (SPECIFY)
8. Personal business (bank, legal, bill pay, govt body,)
9. Personal services (hair, dry clean, doctor, etc.)
10. | Hospital
11. | Cafés /to have coffee
12.  Cinema/ theatre / concerts
13. | Cultural events / venues - galleries, museum
14. | Dining out/to go to a restaurant
15. | Nightclubs / pubs / Casino / bars etc.
16. | To meet friends
17. | Visit the Park Lands - playground visits
18. | Visit the Park Lands — informal recreation e.g. running, walking, cycling, dog walking,
picnics
19. | Visit the Park Lands — organised sport and school use
20. | Visit the Park Lands — for large and small events (ticket or unticketed)

w
w



SURVEY TOOL (CONT,)

21. | Visit Botanic Gardens/ Adelaide Zoo/ River Torrens
22. | Visit Adelaide Oval /watch football/cricket
23. | Other (specify)
24. | Nothing
3. In total, how much have you spent or will you spend in the City today?

INTERVIEWER NOTE:

Enter O IF not spent anything OR will not spend anything
Leave BLANK IF don’t know

4. How did you travel to the City today? Multiple Response, Unprompted
INTERVIEWER NOTE:

If car — probe if driver or passenger
If bus probe if O’Bahn or another bus

V(RN AWM =

[ Y
wNEe o

Car — as driver

Car — as passenger
Motorbike/motor scooter
Truck

Coach/minibus

Taxi

Uber

Bicycle

Walk — ONLY IF MENTIONED
Bus

Bus — O-Bahn

Train

Tram

MCGREGOR TAN

RESEARCH. STRATEGY. SOLUTIONS.
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SURVEY TOOL (CONT,)

5.

Why do you visit the City (at any time, not just today)?
Show Card, Select *All* That Apply

| work in the City

| work elsewhere but visit the City for business-related purposes

| am a student at one of the City's secondary schools

| am a student at one of the City's post-secondary colleges or universities
| shop in the City at least once a year

| visit the Park Lands at least once a year

| visit the City for leisure or entertainment at least once a year

| visit the City in the early evening, night or late night at least once a year
| am a tourist or visitor staying in short-term accommodation

To attend specialist appointments (i.e. medical, financial, legal, banking etc.)
| live in the City of Adelaide including North Adelaide

O(RIN AWM =

e
= o

Do not live in city (codes 1-10 in Q5): 6a: Approximately what time did you arrive in the City today? Format hh:mm
INTERVIEWER NOTE:

1pm=13:00, 2pm=14:00, 3pm-15:00, 4pm=16:00, 5pm=17:00, 6pm=18:00, 7pm=19:00

8pm=20:00, 9pm=21:00, 10pm=22:00, 11pm=23:00, midnight=24:00

hh:mm

6b: And what time do you expect to leave the City?

INTERVIEWER NOTE:

99:98 = overnight or

99:99 = don’t know)

1pm=13:00, 2pm=14:00, 3pm-15:00, 4pm=16:00, 5pm=17:00, 6pm=18:00, 7pm=19:00
8pm=20:00, 9pm=21:00, 10pm=22:00, 11pm=23:00, midnight=24:00

hh:mm

MCGREGOR TAN

RESEARCH. STRATEGY. SOLUTIONS.
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SURVEY TOOL (CONT.)

7. Ask all: Overall, how often do you come to the City? Single Response, Prompt If Needed

Daily/most days

2- 3 times a week
About once a week
2-3 times a month
About once a month
Every few months
Once or twice a year
Less often

First visit

O(RINO AWM =

8. How often do you do the following in the City...? Read out

Abou
Abou | 2-3 t Once
Daily | 2-3 t times | ONC€ | Every | or
/ times | once a a few | twice
most a a mont = MONt | mont a Less | First | Neve
days | week | week h h hs year | often | Vvisit r
Work 1 2 3 4 5 6 7 8 9 10
Study 1 2 3 4 5 6 7 8 9 10
Shop 1 2 3 4 5 6 7 8 9 10
Leisure or entertainment 1 2 3 4 5 6 7 8 9 10
Have an evening out after 1 2 3 4 5 6 7 8 9 10
5pm
Participate in a sport or 1 2 3 4 5 6 7 8 9 10

recreation activity




SURVEY TOOL (CONT.) MoSRESOR TR

9. Shop at least once a year (codes 1-7 in Q8): On a scale of 0 to 10 where 0 is extremely dissatisfied and 10 is extremely satisfied, how would you rate your
most recent shopping experience in the city in terms of overall customer service?

0 -> 10
Extremely Extremely
dissatisfied satisifed
Most recent shopping
experience 0 1 2 3 4 5 6 7 8 9 10

10. Ask all: Within the last 12 months have you personally participated in any of the following in the City? Participation is where you have created or done the
activity yourself or with a group either professionally or as a hobby. Multiple response, read out
INTERVIEWER NOTE:
Participated Only, Does Not Include Watching.

1. Music (e.g. playing an instrument, singing, writing or mixing music)

2. Theatre and dance /performance (e.g. acting, circus, dancing, or being part of a
production)

3. Participating in an event, show, parade or activity (not as spectator)

4, Visual arts and craft (e.g. painting, photography, digital art, street art, ceramics,
woodwork, textiles)

5. Creative writing (writing stories, poetry, plays, creative, non-fiction)

6. None of these




SURVEY TOOL (CONT.) MoSRESOR TR

11. Thinking of the City, how do you rate your level of agreement with the following statements on a scale of 0 to 10 where 0 means strongly disagree and 10
means strongly agree.

0 -> 10
Strongly Strongly
Disagree Agree

The City has great places
for people to enjoy
events, activities, art and
culture

| am satisfied with the
diversity and the quality
of events and activities in
the City

Adelaide is a welcoming
and dynamic city full of
rich and diverse
experiences

12. What do you value most about visiting the City of Adelaide? (open ended)
(insert text box)
13.  What do you think is the most important problem facing the City of Adelaide today? (open ended)
(insert text box)
14. NON-First time visitor (codes 1-8 in Q7): The City of Adelaide’s 2016-2020 Strategic Plan has four themes — Smart, Green, Liveable and Creative — with those

themes in mind what changes have you noticed in the City of Adelaide in the last three years? (do not ask of first-time visitors)

Change 1:




SURVEY TOOL (CONT,)

Change 2:
Change 3:
Change 4:
Change 5:

15.
How do you feel about those changes?
Very negative
Somewhat negative
Neutral
Somewhat positive
Very positive

A Ea Pad R

CLASSIFICATIONS:

16. Where do you live?

1. | South Australia Specify suburb: Postcode:
(postcodes 5000-5999)

2. | Interstate Specify suburb: Postcode:

3. | Overseas Specify country:

17. What year were you born? (If refused, leave blank)

18. Gender
1. Male
2. Female

MCGREGOR TAN

RESEARCH. STRATEGY. SOLUTIONS.
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SURVEY TOOL (CONT,)

19.  Which of the following best describes your household? Show Card

O(RINO AWM =

Lone person household

Group household of unrelated adults

Young couple, no children

Older couple, no children at home

Couple or single parent with mainly pre-school children
Couple or single parent with mainly primary school children
Couple or single parent with mainly teenage children

Couple or single parent with mainly adult children still living at home

Prefer not to answer

20.  Which of the following best describes your occupation? Show Card

W(RIN R WINP

[
=o

Senior managerial/professional
Clerical/white collar

Skilled blue collar/tradesperson
Semi-skilled blue collar
Unemployed and looking for work
Student — full time

Student — part time

Self-funded retiree

Pensioner

Home duties

Prefer not to answer

21. Student (codes 6-7 in Q20): Do you identify as an International Student?

1.

Yes
No

MCGREGOR TAN

RESEARCH. STRATEGY. SOLUTIONS.
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22.

23.

What is your annual household income before tax? Show Card

O(RINO AWM =

=
o

Under $25,000
$25,000 to $50,000
$50,000 to $75,000
$75,000 to $100,000
$100,000 to $125,000
$125,000 to $150,000
$150,000 to $175,000
$175,000 to $200,000
$200,000+

Prefer not to answer

which country were you born? Show Card

W(RIN AWM

S = Y
sl NNEO

Australia

New Zealand
UK

Other European
China

Hong Kong
Singapore
Malaysia

India

South Korea
USA

Saudi Arabia
Other (specify)
Refused

MCGREGOR TAN

RESEARCH. STRATEGY. SOLUTIONS.
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SURVEY TOOL (CONT.)

24. Block ID (see map)

25. Date of interview.
26. Time of interview.

ADD MT PRIZE DRAW
ON BEHALF OF McGREGOR TAN, | WOULD LIKE TO THANK YOU FOR YOUR TIME AND COMMENTS THEY ARE VERY MUCH APPRECIATED

As part of quality control procedures my supervisor re-contacts a percentage of people | speak with, to check | have been doing my job properly. Once the
validation period has finished your name and contact details will be removed from your responses to this survey. May | confirm your name and your preferred
contact number?

Thank you for your participation.

Record Interviewee Name:
Best contact number:

McGregor Tan is accredited to the highest professional industry standards (CIRQ
ISO 20252) for the full scope of research and strategy services including
customised research for consumer, social and commercial studies, as recognised
by the Australian Market and Social Research Society.
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MCGREGOR“

WEBSITE: www.mcgregortan.com.au
EMAIL: research@mcgregortan.com.au

HEAD OFFICE:

259 Glen Osmond Road, Frewville SA 5063
P +61 8 8433 0200

F +618 8338 2360

DARWIN OFFICE:

Paspalis Business Centre

Level 1, 48 — 50 Smith Street Mall
Darwin NT 0800

P+61 8 8981 5750

SYDNEY, MELBOURNE, BRISBANE, PERTH:
P 1300 533 362

CONTACT



